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Today’s Roadmap

• Your Role as an A11y

• Four Core Skills for 
Digital Accessibility

• Prep for Next Week



Your Role as an A11y



A11y:
A numeronym for “accessibility”



Accessibility Defined
Accessibility is the practice of making 
information, activities, and environments usable
and meaningful for as many people as possible.

In other words, it means ensuring everyone, 
including people with disabilities, can receive, 
understand, and act upon information and 
services as easily as everyone else.



What examples of 
accessibility have you 

seen before?



Accessibility Examples



We start accessibly in 
built spaces.



Let’s do the same 
for digital spaces.



Timeliness and FAPE

•“education services designed to meet the 
individual education needs of students with 
disabilities as adequately as the needs of 
nondisabled students are met;”

•Be proactive, not reactive!



Update to Title II of the ADA

•Came out in April 2024

•Requires all state and local governments to 
make their web and mobile apps accessible by 
either April of 2026 or 2027, depending on size

•Use Fact Sheet to learn more

https://www.ada.gov/resources/2024-03-08-web-rule/


Your Role

•Be a resource they can call!

•Doesn’t mean you have to 
know all the answers.



Four Core Skills
for Digital Accessibility



The Four Core Skills

Use good 
structure

Create 
equivalent 

experiences

Make 
content 

readable

Use color 
carefully



Core Skill 1:
Use good structure



Structure is…

•Crucial for those using 
assistive technology

•Easy to add with tools 
built into your platform



First Layer of Structure



Second Layer of Structure



Headings
Headings organize content into 
sections.

They follow a logical hierarchy, 
just like a Table of Contents.



Heading Structure
• Allows someone 

using AT to jump 
from heading to 
heading.



Styles Pane in MS Word



Other Tips

Common Mistake How to Fix

Using a table to make columns. Use the Columns feature on your 
platform.

Columns break my page, so I’m not 
going to use them!

Add columns after all other content 
has been put into your document.

Using the tab key or just adding 
numbers and some space before a line 
to make something that visually looks 
like a list.

Use the List features on your platform.



Core Skill 2:
Create equivalent experiences



Image Descriptions
Image descriptions describe and provide 
meaning to visual objects for people that can’t 
see them.

Every image needs some kind of text 
alternative, and alt text is the most common 
way to do this.



The Telephone Game

How would you describe 
an image to someone 
over the phone?



Alt Text Practice



Killer dog on the loose!
Authorities are searching 
for a vicious dog attacking 
people in Downtown Park!

If you see this deceptively 
cute beast, do not 
approach it!

Save yourself!



Context is King

Context is the most 
important thing when 
writing alt text.

The same image, but used 
in a different context, will 
need different alt text.



It’s an art…
•Alt text is subjective.

•Good alt text gives the 
meaning or function of the 
image.

•Content creators (a.k.a. you) 
are the best judge of the 
meaning of their content.



…and a science!
•Keep it short. One or two 

sentences at most.

•Don’t include redundant 
info like “Picture of…” or 
things already provided.

•Don’t include random info 
like file names or SEO terms.



Ask Yourself… 2
If someone uses a different type of 
interaction or doesn’t have access to some 
of their senses, how can I provide them the 
same experience?



Core Skill 3: 
Make content readable



Reading Level
Public-facing content 
should aim for an 8th 
grade reading level.

Use Hemingway App to 
quickly check your 
content’s reading level.

https://hemingwayapp.com/


Use Plain Language
• Spell out acronyms at least the first time 

you use them or avoid them altogether.

• Avoid legalese — a.k.a. hard to understand 
and overly technical jargon.

• Use active voice.

• Use the same terms consistently.



Plain Language in Action
Before After

Timely preparation, including structural and 
non-structural mitigation measures to avoid 
the impacts of severe winter weather, can avert 
heavy personal, business and government 
expenditures. Experts agree that the following 
measures can be effective in dealing with the 
challenges of severe winter weather.

Severe winter weather 
can be extremely 
dangerous. Consider 
these safety tips to 
protect your property 
and yourself.

Learn more about plain language at PlainLanguage.gov.

https://www.plainlanguage.gov/


Fonts
Choose simple fonts 
and make them large 
enough to be easily 
read. 

We recommend 12 pt. 
minimum for most 
documents.*



The Font Pendulum



Letterforms
The fonts you choose 
should have unique 
letterforms.

Check these letters & 
numbers:

B8 O0 oce Ili1



Text Alignment

Avoid centered, justified, or right-aligned 
body text.

Justified text can be especially problematic 
for people with certain cognitive disabilities, 
such as dyslexia and ADHD.



Rivers of White



Aaannd… I’m Lost



Ask Yourself… 3
Am I making my content 
and design as easy to 
understand as 
possible?

If not, why not?



Core Skill 4:
Use color carefully



Color Contrast
Everybody sees color 
differently!

So, we can’t rely on 
our eyes to know if 
something has enough 
color contrast.



Good Contrast Examples

•White (#FFFFFF) on Black (#000000): 21:1 ratio

•White (#FFFFFF) on Purple (#CC21CC): 4.5:1 ratio

•Blue (#000063) on Gray (#808080): 4.5:1 ratio

•Red (#E60000) on Yellow (#FFFF47): 4.5:1 ratio



Contrast Checker

Use tool(s): TPGi’s Colour 
Contrast Analyser or WebAIM 
Color Contrast Checker

Minimum Contrast Ratio
4.5:1

https://www.tpgi.com/color-contrast-checker/
https://www.tpgi.com/color-contrast-checker/


What to Test

•Text + backgrounds

•Buttons or links + 
background 

•Test all combinations in 
your branding



Use of Color
Do not use color as the only 
way to differentiate different 
parts of your content.

It’s OK to use color but use 
at least one other way too.



How do we fix this chart?
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Add Pattern or Shapes!
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Ask Yourself… 4
Does my content have 
enough color contrast?

Could I still understand 
everything if it was in 
grayscale (black & 
white)?



Wrapping Up!



So, what can I apply 
these skills to?



Everything!

•Websites

•Software

•Digital documents

•Social Media

•Videos

•Academic content

• Informational content

•Public content

• Internal content



Breathe



Our Next Stop

•Hands-on accessibility testing!

•Resources for you to use and/or share



Homework!

•Pick a website to use 
for an exercise

•Can be your own or one 
from your SEA



Q&A



Contact Me!

lyssa.prince@okstate.edu  

mailto:lyssa.prince@okstate.edu


Thank You!
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